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DESIGN PHILOSOPHY:

the humans that inhabit them.

//aim to bring spaces to life, bringing joy ta\

With concepts grounded in evidence-based design and an understanding
of user behavior, my goal is to infuse each design with functionality,
sustainability, and creativity that resonates with its users. Building on this
foundation, I craft a compelling story that not only animates the space but
also enriches the lives of those who inhabit it, making it a source of joy.

/

116 Rue Pine, Cowansville, Quebec J2K 266 | tara@trulyinc.com | www.tarahunt.com

o @missrogue Q @missrogue @ inkedin.com/in/missrogue o @tarahunt

OVERVIEW:

[ spent over 22 years in marketing, building a successful career focused on
digital strategy, content marketing, digital design, and social media.

[wrote one of the first books on how social media was changing business
(published in 7 languages), spoke at over 200 conferences worldwide on the
topic of marketing, was recruited down to silicon valley from 2005-2009 o
work with high profile startups, appeared in dozens of articles and features

in well-known publications (from Harvard Business Review to Fast Company),
ran a successful boutique agency that worked with multi-national clients, won
multiple awards and distinctions, and was quite influential on social media {over
200,000 LinkedIn followers).

However, | started to feel the pull of a new career and, in 2021, as the world was
being turned upside down, | decided to use the overall disruption to “take the
leap” and go back to school for a Bachelor of Fine Arts in Interior Design.

've never been happier about a decision and I'm looking forward to further
learning and growth in my second career.

WORK EXPERIENCE:

2022-2024 Truly Inc.

Freelance Interior Designer
Design, CAD, Revit, 30 Rendering, etc. to various small clients.

2016-2021 Truly Inc.

CEO € Founder
Ran a boutique marketing agency, specializing in digital content
strategy, digital design, and social media.

2014-2015 MSLGROUP
VP Social Digital
Ran an award-winning social/digital media team at MSLGROUP
Canada, working with clients such as PEG, Indigo, Mayo Clinic.

Additional previous work experience (1999-2013) available on my Linkedin profile or upon
request.

EDUCATION:

2021-2025 Yorkville University
BFA, Interior Design

19951999 University of Calgary
BA, Cultural Studies (Women's Studies + Native North American

Studies]

SKILLS:

Interior Design General
Sustainable design Writing, copywriting, and editing
30 modeling Video € oudio editing
Sketching € rendering Business development
Specifications € documentation Public speaking
Building Codes Marketresearch
Custom furniture € millwork design Content strategy
Construction drawings Web design
Project board design Digital strategy
Presentations User experience design
Graphic design Teamwork € leadership
Brand development Analytics € reporting
Project management

SOFTWARE:

ARG ISR
1l il

HOBBIES:

Travel, reading, collecting art, cross-country skiing, swimming, running, Pilates, Barre,
puzzles (crosswords, Wordle, etc), gardening, my pets (pug, cat, fish), coding, sketching,
photography, eating, and lifelong learning.

ABOUT TARA
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PROJECT:

YEAR:

AREA:

OVERVIEW:

KEYWORDS:

WORKPLACE DESIGN

Studio Project: Workspace
1 Adelaide Street W, Toronto, ON

Spring 2023

17,508 ft?

The mandate was to design a 2-story office that
would become the Canadian HQ for a technology
company.

Open, raw floarplans of existing structure
provided. Research, concept, design, furniture
plans, RCPs, and FFEE specifcations required.

Activity-Based Workplace Design, evidence-based
design, conceptual development, ergonomics,
flexibility, office design, post-COVID design,
biophilic design, sustainability, rustic.
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OBJECTIVE:

Design and develop a 17,508 ft2, two-story office space for @
software company. The existing building is located at 1T Adelaide
Street Win Toronto and the office occupies the second and third
story of the four-story building.

The design goal for this project was to create an innovative
work environment that stimulates interaction and enhances
opportunities for collaboration.

REQUIREMENTS:
*  Reception(coutroomand  «  Lounge (w/comfy seating)
waiting area) «  Library (seating for 2]
*  Conferenceroom(14ppl)  «  Computer storage room
*  Meeting room (6 ppl) (locked + ventilated)
Servery(withsink, fridge, «  Printer areas
diw, etc) *  Mailroom (+ I copier]
o Trminingroom {6 pplwith < Fileroom (44 lateral filing
raised access floor) cabinets)
*  Lunchroom (15 ppl +
kitchenette)
SOLUTION:

Each floor has a unigue circulation due to the activities and
functions on each floor. The lower level has more enclosed offices
and meeting spaces in order to accommodate finance, IT, and HR
departments.

The upper floor applies principles of Activity-Based Workplace
Design (ABW] to create a variety of flexible collaborative spaces.
Teams on this level don't have designated workspaces. Instead,
thereis a floating system with movable lockers supplied for leaving
equipment and personalitems at the office.

CLIENT/USERS:

o 3istaff members

«  Non-hierarchal approach (CEO doesn’t
have a closed office)

*  Mixof open teams and private/secure departments

*  Young workforce with the need for a “fun workplace”

*  Adventurous, modern company

CHALLENGES:

*  Builtaround existing core

36" clearance in front of every window (lines the
exterior walls)

*  Noisy, busy street

*  Large windows could lead to glare

*  Needtodesign for flexibility

e Post-COVID incentives for returning employees to
encourage use of office

SKILLS USED:

*  Research-inspired design Custom millwork design

*  Evidence-bused design Lighting design & RCPs

*  Prototypical studies *  Acoustic design

*  Siteanalysis + solar FFEE Selections
studies «  Sustainable sourcing

*  Code compliance (0BC) Specifications

Conceptdevelopment ~ Revit/BIMModeling

*  Circulation planning *  20plans, elevations, &

* |deation + sketching sections
*  Fumiture plans *  3DRendering
*  Muraldesign *  Presentation boards

*  Custom furniture design

Hiking th Bruce Trail

As I started to sketch ideas for the concept,  kept coming back to Duo, their owl
mascot. What would his Canadian cousin look like? He'd probably be quite outdoorsy
and spend lots of time in the trees.

This idea brought me toimagine the concept s “hiking the Bruce Trail,” o well-known and accessible
hike that takes you across Ontario’s landscape. Lots of owls, especially the Barred Owl, have been
spotted by hikers on this trail

By bringing the outdoors inside, the design incorporate shapes, patterns, and textures found in nature,
incorporating strong biophilic elements.

PLANNING € SKETCHES:

WORKPLACE DESIGN

n\n ALEATIMK PATH Corpr Faz citel)
[ GeneraL Cracovmmon

l WAL FREE zowt
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SECOND FLOOR

 LARGE CONFERENCEROOM

MAIN FLOOR
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WORKPLACE DESIGN - WORKPLACE DESIGN

FLOOR PLANS:




WORKPLACE DESIGN
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RENDERED FLOORPLANS:
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OBJECTIVE:

*  Completely re-imagine the entire 3-story layout of the
building and include at least one restaurant, 30 guest rooms,
and other revenue-generating amenities.

*  Comeup with a concept that would appeal to affluent
Niagara Falls visitors (boutique hotel customers).

REQUIREMENTS:

30-356uUest Rooms *  Lounge with mixed seating

o 15%ofroomsmustbe ADA ¢ Guest amenities (gym,
accessible recreation, workspace,

*  Onerestaurant etc)

« Onerevenue-generating  «  Back of House (laundry,
amenity {such as spa or offices, garbage,
business centre) delivery, service rooms,

*  Lobby with public mechanical)
washrooms

SOLUTION:

Layout solution: The previous hotel had opted to maximize room
size, but because we were catering to a boutique hotel aficionado,
we decided to shrink the rooms and increase the amenities. The
lobby was increased drastically to include more lounging area

and a café. The new rooms had an average size of 350 ft?. A
conference centre was added to the main floor and a speakeasy
and theatre were added to the basement level.

Design solution: Because the original structure was built in 1928,
our team took o deep dive into what was
happening in and around that time and
took a lot of inspiration from the roaring
20's, including @ strong nod to art deco
era design.

CLIENT/USERS:

*  Tourists to Niagara Falls, specifically:
+  Boutique hotel travelers
«  Affluent pleasure travelers
«  Businesstravelers
+  Wedding parties
*  There was aneed to attract o higher-end, younger and hipper
clientele

CHALLENGES:

*  Thestructure of the building was stabilized by dozens of
large columns, retaining walls, and cores that could not be
moved, disrupting the flow of the rooms.

*  Existing emergency stairwells could not be altered or moved.

*  Lowerlevel (basement] had very few windows.

« Windows on the main and second floor could not be moved or
changed.

*  Theexterior of the hotel lucked curb appeal

+  Thelocation of the hotel offers no views (only asphalt parking
lots and abandoned concrete buildings)

SKILLS USED:

*  Research-inspireddesign *  Custommillwork design
*  fvidence-buseddesign = Lighting design € RCPs

*  Prototypical studies *  Acoustic design
*  Site analysis + solar *  FFEESelections
studies +  Sustainable sourcing

«  Codecomplionce(0BC) = Specifications
«  Conceptdevelopment ~ Revit/BIMModeling

»  Circulation planning *  20plans, elevations, &
*  Ideation + sketching sections

*  Furniture plans * 3D Rendering

*  Mural design *  Presentation boards

*  Custom furniture design

CONCEPT DEVELOPMENT:

2 ~~
* (7

BRAND DEVELOPMENT:

The Melville name comes from the original owner, frederick

g Melville Cairns, honauring the building’s legacy. Furthermore,

e

\ (_ Cairns” wife’s name was Tilly, which seemed like the perfect name
EBULLIENCE for o speakeasy

Ebullience (the quality of being cheerful and full of energy) captures the
exuberance, enthusiasm, and zest for life that was in the air in Niagara Falls
in1928.

<\ \s
: ‘ The word, itself, originates from the Latin word ebullientem (“to boil over”) THE
' and the oot (4wl means “bubble”, which welove because it reminds us N
||| ofchampagne. {LV ‘ LL[ IB
Like an overflowing glass of champagne in o Niagara Falls speakeasy,
| | ebullience captures the effervescent gaiety of the era. HOTEL O
< | The following drivers infused our design thinking:
'E i i l !

PLAYFUL INDULGENT BRAZEN WORLOLY

COLOURS € FINISHES:

Rich jewel tones, mixed with

natural materials (cane, walnut,

marbleJ define the palette and
.. finishes.

HOSPITALITY DESIGN

019
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O P AL TY DESIGN HOSPITALITY DESIGN
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RESTAURANT DESIGN
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OBJECTIVE:

*  Develop arestaurant that follows a food trend (using
evidence-based researchinto restaurant trends).

*  Come up with aname, logo, and overall branding.
*  Create alayoutina provided building footprint.

*  Create o concept and design for the restaurant.

REQUIREMENTS:

*  3totalwashrooms (one must be ADA compliant)
*  Delivery area

*  Full-service restaurant

*  68person seating capacity in restaurant

* 14 person seating capacity in bar

*  Waiting area for 4 people

*  Patiowith seating for 20 people

*  Kitchen:NIC

SOLUTION:

After researching food trends, | decided to create o modern diner
that serves casual, but upscale food. Leaning into the diner
tradition, the menu is filled with health-conscious twists on
comfort food clossics (such as a vegan version of fried chicken).
The restaurant focused on breakfast and lunch service and turned
into a barin the evening (with a limited snack menu).

The layoutincluded tables, banquettes, and bar seating and |
added a seasonal patio, walk-up window (for takeaway) and o
“market” that carried products made local (ond served in the
restaurant). These were post-COVID trends.

CLIENT/USERS:

*  Young, trendy urban Torontonians (age 25-44)

«  Singles and couples (not family-driven)

*  foodies - people who are adventurous with their food choices

«  Health-conscious eaters (low carb, vegetarian, gluten-free, etc)

Food trends uncovered during research showed conscious eating,
plant-based diets, food tech, comfort food, and food “adventuring.”

CHALLENGES:

*  Large structural columns throughout the space had to stay in

place

«  Specific exits/entrances could not be removed or moved
« Incredibly high ceilings made for beautiful views, but needed to

be dealt with acoustically

Additionalinstruction was to think about the changing needs for

restaurants post-COVID,

SKILLS USED:

Research-inspired design
Evidence-based design
Ideations € model making
Trend research

Code compliance (0BC)
Menu development
Concept development
Hand rendering €
sketching

Circulation planning
Ideation + sketching
Furniture plans

Custom millwork design

Mural design

Custom furniture design
Lighting design & RCPs
Acoustic design

FFEE Selections
Sustainable sourcing
Specifications
AutoCAD

20 plans, elevations, &
sections
Sketchup/VRay

3D Rendering
Presentation boards

PALM SPRINGS POOL PARTY

The health-conscious nature of the menu pointed the
concept in the direction of California. The comfort food
diner format brought me to nostalgic Palm Springs.

If you've ever been to Palm Springs, you can probably
picture the mid-century modern masterpieces that make the
California town so distinctive. Light, whimsical, nostalgic, and,
most importantly, decadent are the design drivers that underpin
this fun diner aesthetic.

Scrumptious pastels in mint green, candy floss pink, robin’s egg
blue, and butter yellow mix with natural, light woods, cane, light
golds, sandy terrazzo, and Carrara marble.

PLANNING € SKETCHES:

5968
GHOST KITCHENS.
- =

SSRESTAURANT §9
TRENDS

RESTAURANT DESIGN
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RESTAURANT DESIGN
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HEALTHCARE DESIGN

034

OBJECTIVE:

The clients were well-established practitioners in complimentary
areas, collaborating to create o facility that blends traditional
medicine with spiritual and holistic approaches. The mandate
called for an interior designer to shape their physical space as
well as create an identity. The space needed to be comfortable

for their patients and convey that the practice is compassionate,

knowledgeable, and innovative.

REQUIREMENTS:

* Common waiting room *  Janitor room
withreceptions forboth = Nursing station
practices Examrooms

*  Record storage *  Therapyrooms

*  Charting and dictation *  Group therapy rooms

*  Universal public WC
*  Physician’s offices
Counselors office

*  Cleancore/dirty core
* Staffroom

Healing garden

SOLUTION:

Inregards to the layout, | opted to completely blend the two
practices, staggering exam and therapy rooms and combining
the reception for both practices into one desk. This would give
a unified practice impression to all patients. Al but one of these
rooms has natural light.

Like a coral reef, | aimed to keep the shapes and curves of the
space flowing and organic, but still need to mount casework and
keep the clinic s functional as possible

CLIENT/USERS:

o Clients:

*  Family Physician

*  Holistic Mental Health Practitioner
Patients:

*  Mental Health patients

*  General healthcare

*  Physiotherapy

CHALLENGES:

AIFFEE needed to be healthcare rated

*  Allof the focility needed to be ADA compliant (including
reception desks)

*  Exterior windows could not be adjusted or moved

*  Access to exits needed to be within 1100mm

* Acoustic partitions required between rooms

*  Plumbing requiredin all exam rooms/therapy rooms as well
as clean/dirty cores, nursing station, washrooms, and staff
foom

*  Natwral light required for 80% of the spaces

SKILLS USED:

*  Research-inspired design «  Custom furniture design
*  Fvidence-bused design ¢ Custommillwork design
*  Prototypical studies *  Lighting design € RCPs

* Trendresearch *  Acoustic design

Codecomplionce (OBC) = FFEE Selections
Conceptdevelopment ~ Specifications

*  Circulation planning *  Revit/BIMModeling

*  Ideation + sketching 2D plans, elevations, €
*  furniture plans sections

«  Sustainable sourcing * 3D Rendering

*  Mural design *  Presentation boards

CONCEPT DEVELOPMENT:
CORAL REEF

The clinic’s holistic approach brought up the idea of diverse
ecosystems: complex, alive, self-healing, tranquil. This brought -
up visions of @ coral reef for me. Speaking of health, coral reefs are
innately tied to healing. Coralis not @ plant or a series of pretty rocks, they are alive
and made up of animals. Millions of them come together to create reefs - complex
organisms that host enormous, diverse ecosystems of fish, algae, sponges, and
millions of ocean Species.

PLANNING € SKETCHES:

TRENDS IN HEALTHCARE DESIGN

USE OF COLOUR BIOPHILIC DESIGN EXAM ROOMS THAT FEEL MORE

Coral Reefs aren’t only great metaphars, theyre physically beautiful, lending many
biophilic inspirations for the design.

BRAND € LOGO DEVELOPMENT:

T

ABOUT THE NAME

Montiporais o genus of coral that has over 85 known sub-types This genus takes on
many forms (“growth morphologies) as well as a multitude of colours. The name is
unique, easy to spell, and grounds the conceptinto the branding.

HEALTHCARE DESIGN

033
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RETAIL DESIGN
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0BJECTIVE:

Create a design proposal for a multi-level retail store in Little Italy,
Toronto. We were required to choose an existing brand that would
logically work within the space, then propose an innovative new
interior design.

I chose California home goods retailer, Jungalow, founded by
Justina Blakeney as I thought it would work wellin this trendy
Toronto neighbourhood.

REQUIREMENTS:

*  Vestibule/entry experience

*  Merchandising (multiple zones)

Cashdesk

«  Service/learning area

*  Vertical circulation

+  Storage room

*  Managersoffice

*  Staffroom

*  Washrooms (x2) - Tneeds to be barrier-free
*  Elevator

SOLUTION:

Inorder to bring more light into the lower level, | opened up a
significant amount of the main floor and added a Staircase and
railings in tempered glass.

Ina subsequent class, | rebuilt the space in Revit, moving around
a few retail displays on the lower level and opening up the space
underneath the stairs (the original stairs had a solarium built
underneath with greenery.

CLIENT/USERS:

Jungalow's product line includes: wallpaper, decor (throw
pillows, lighting, throw blankets, planers, mirrors, poufs,
etc), bedding and linens, art prints, apparel, and rugs. The
price point of the items is similar to Anthropologie’s home
decoritems and the quality is also high. In fact, Jungalow's
market would definitely overlap with Anthropologie.

CHALLENGES:

*  Onelevelwas below grade (bosement)

«  Thespace has few windows, providing low light to the
interior

*  Thereareasetof stairs occupying some of the main
floor plan (leading upstairs to apartment]

*  Limitationsin Toronto city regulations to exterior
protrusions

SKILLS USED:

*  Research-inspired design Custom millwork design
*  Evidence-bused design Lighting design & RCPs
*  Prototypical studies *  FFEESelections

*  Code compliance *  Specifications

*  Conceptdevelopment ¢ AutoCAD

*  Circulation planning *  Revit/BIM

*  deation + sketching *  20plans, elevations, &
*  furniture plans sections

*  Model making *  3DRendering
Customfurnituredesign = Presentation boards

Pronounced “ze-buck-char-ray”, the Italian
word, sbocciare, means “to bloom”, as well as
flourishing.

<. The original photo was taken in Sirmione, Italy by
an ltalian photographer named Mirko. Sbocciare
&% 0ligns perfectly with the brand’s essence

(ond Blakeney's love of plants and greenery),
capturing the wild style thatis featured in the
Jungalow book as “Tropic-Talian.”

o

). FFEE was, largely,
AL o W taken from the

| ' 27 Jungalow collections,
themselves.

|

quncsurss

wineasaris

e BUBBLE
DIAGRAM /\

@

RETAIL DESIGN

043



EZﬁiﬁé‘&?ﬁ%@fﬁ?ﬁfﬁ?@ ‘SMALL MANAGER'S OFFICE, MAINLY: PECIAL CONSULTATION AREA
THE STREET. USED FOR HR MEETINGS AND\ FOR CLIENTS WITH SHELVING
LOCKING AWAY SENSITIVE MATERIAL FOR SWATCHES, IDEABOCKS,
PROJECTOR, AND OTHER
PRESENTATION MATERIALS.

‘STORAGE ROOM FOR DELIVERE H |
'AND ONLINE ORDER PICKUPS. é

T———LOTS OF STORAGE FOR SMALL ITEMS AND
STAFF SUPPLIES AS WELL AS ROOM FOR
AWRAPPING STATION FOR GIFTS,

PUBLIC WASHROOMS

‘COMBINATION REQUIRED. g g]
CUTE SCREEN (PARTITION) TO PARTIALLY

SIGN THAT READS STAFF————__ [///— H |
ONLY. OCK. t

— | ADDITIONAL MERCHANDISING BANK FOR SMALL BLOCK OFF CONSULTATION AREA WITHOUT
GIFTING ITEMS. SHELVES LOW ENOUGH TO SEE BLOCKING LIGHT FROM ABOVE.
- THE ADDITIONAL EMERGENCY EXIT Y
WHEELCHAIR ACCESSIBLE TABLE Wi §
MIRROR - AND FANCY BATHROOM PRODUCTS. 10 i
e
B4
N (GE CARPET DISPLAY CASE - CUSTOM
a | ™ casHoesK N WARMWOOD -NEUTRAL-To 1 /n]%sreoss 0 CEILING WITH PULL OUT
Etfgg?s’? ?sé?;g D“LF‘-LL“OWRE‘S ALLOW FOR EVOLVING DECOR 1 BANKS OF CARPETS.
WHERE THE WORKSHOPS AND
EVENTS ARE HELD (LOCKED
OFF WHEN NOT IN USE)
MALL CARPET SAMPLE TURNING.
& ~TEMPTATION TABLE FOR PEOPLE WAITNG RACKS.
ELEVATOR WALL DISPLAY 0 SPAY By AT CASH ANDIOR WAITING FOR THE ELEVATOR
TWO LEVELS - GREAT VISIBILITY FOR
FEATURED ITENSS.
SMALL, GIFTABLE MERCHANDISE, SUCH — !\
AS PILLOWS, VASES, DECORATIVE OBJECTS L
DISPLAYS ON WEST WALL . 50 ASWELL AS PLANTS. UPDATE MERCHANDISE SMALL LOCKED DOOR TO ALLOW——T7] i
O SPAN TWO LEVELS H - SEASONALLY (RE-STYLE REGULARLY) EASY ACCESS TO CLEAN UNDER
FOR FULL IMPACT K GLASS STAIRS (AND RETREVE. s
% / DROPPED PHONES) MERCHANDISING BANKS OF COORDINATED
” N TEXTILES AND ACCESSORIES.
e

MORE MULTILEVEL I —
OPPORTUNITIES. HOWEVER, MAKE COORDINATED MERCHANDISE———1 7]
CERTAIN TO NOT BLOCK GLASS T0O + {TO FEATURED SHOWCASE) L«,
MUCH AS ITIS A LIGHT SOURCE TO / O

‘THE LOWER LEVEL. ’/o _ @ @

| —SLIDING GLASS DOOR (LOCKED - STAFF
‘ONLY) TO ENTER TO CARE FOR THE PLANTS

bown NARRATIVE SHOWROOM——— 25— 7l AND CHANGE OUT THE DISPLAYS)
DISPLAY (FEATURED
GLASSED-IN OPENING TO—————————— PRODUCTS)
BRING IN NATURAL LIGHT TO OPENTO 8 o L L LA ANDNGATTHE SAVE LEVEL ASFLOOR, BUT
THE LOWER LEVEL (AND BELOW FROSTED GLASS TO MAXIMIZE LIGHT.
ENCOURAGE PEOPLE TO WIDTH OF STARS SET AT COMFORTABLE N
GO DOWNSTARS) WIDTH FOR TWO PEPLE PASSING.
MERCHANDISING BANKS.
/L (COORDINATED TEXTILES 5 »
ND 2 )
| —GLASS RAILINGS ALL AROUND OPENING ] =
'ARCHED OPENING UNDER STAIRWELL FOR 1 0 THE LOWER LEVEL
MORE LIGHT, BUT STARWELL TO ABOVE IS
ENCLOSED, (I
STAFF ONLY-
ENTRANCE TO ==
AREA FOR SEASONALIFEATURED STAFE ROOM
MERCHANDISE (CONTINUATION ™~
/7 ‘OF THE WINDOW DISPLAY) N T
5 7 ———NARRATIVE SHOWROOM DISPLAY
UPDATED FUN SPOT FOR VISITORS 5 g WITH SURROUNDING MERCHANDISE
TAKE A FUN PHOTO AND POST =| QUICK COAT MNGER\f\ g SO CUSTOMERS CAN RECREATE
O INSTAGRAM. (LIGHTING, SIGNAGE ™3 D \:l THELOOK.
W/ HASHTAGS, SELFIE STICK, MIRROR) ki
LOOK-THROUGH WINDOW DISPLAY
(COORDINATE WITH DISPLAY BEHIND BULLETINBOARD FOR. ANNOUNCEMENTS——%”".
\ AND MESSAGES (AS WELL AS KUDOS) |_—CHANGE AREA WITH CURTAIN
: — 1O O
L s eore: ® 176 STACKING LOCKERS FOR STAFF VALUABLES.
| _—CONCRETE TILES (ITALIAN) FLOOR AND KITCHENETTE
I e EREE =T T | O [ I—
DISHES, CUTLERY, AND SNACKS o | SSTROTILE SEAT:

\PAL\SSADE BENCHES FOR LOUNGING.
FRONT

our
L (1)
OJECTING SIGNAGE a4/

w0

MAIN RETAIL LEVEL - ORIGINAL PLANS LOWER RETAIL LEVEL - ORIGINAL PLANS
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LD -

CUSTOM RETAIL DISPLAYS:

ADDITIONAL SAMPLE BOOKS/INSPIRATION

AS NEEDED. *

CUBBIES FOR WALLPAPER ROLL BOXES
2 WHISHX2TS"L

-SAMPLES ON PIVOT BRACKETS - 16" X 1-6"

19
g SAMPLES OM EACH SIDE OF THE BRACKET.
iy 3 TR%
WALLPAPER BOXES ARE 27 5" LONG, ¥ =
SOWILL HANG OUT OVER THE EDGE A 2|
OF CUBBIES (EASIER TO GRAB). .
o
[N +—
P > e )
- == |
il ot L
W rw o ot T T "COUNTER FOR FLIPPING THROUGH BOOKS.
6" SPACE LEFT AT THE BOTTOM oo o s
OF THE GUBBIES IN ORDER —3 - s i DRAWERS FOR ADDITIONAL ROLLS, TOOLS,
TO MAXIMIZE COUNTER SPACE. ETC {SHELF TALKERS, PROMOTIONAL CARDS,
TAKE-HOME SAMPLES, ETC). FOR ACCESS BY
STAFF ONLY (THOUGH NOT LOCKED).
HOLDS 35 CARPETS ATATIME - 50" W X 76" H
SAMPLES {SECOND LARGEST JUNGALOW SIZE). ™.
(JUNGALOW HAS 115+ SKUS IN CARPETS, BUT RACK BOLTS INTO WALL AT
THE FEATURED ONES WILL BE IN THIS RACK) THEBACK. /STURDY HANDLES ATTACHED TO
g ./ ALUMINUM & STEEL PULLOUT RACKS
zlalf FOR EASY PULL.
%  —{
& i > i
® . ol o *’]‘ g
FRONTEN speved SMOOTH GLIDING PULL-OUT
SYSTEM WITH WHEELS ON TOP
y o i AND BOTTOM (TRACK INSIDE OF
e SN— xe DISPLAY).
CARPET DISPLAY
. (LARGE)
WL l i
MEED 5' CLEARANCE FOR PULLING
zZ QUT CARPET RACKS.
TOP VIEW

CUSTOM DESIGN - RUG DISPLAY UNIT

Jdh  ———————————

RN “I'
1LV
e

i
|

L
o
e
LT
r

| -
T—
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CONCEPT:
Crystallize

Inspired by their use of triangular
polyhedrain the space as well
as the key tenant, Luminaire
Authentik's Onyx collection, |
applied the beautiful organic
shapes and forms to the FFEE for
the design of this small wing.

LU 819 § b

Inanother school project (for commercial products and materials
specifications), | created a design for an ltalian grocery add on for a local
Coworking café space . The school project only called for a proposed
refinishing of an existing space, however, after meeting with the space
owners, I found out that they were thinking about a renovation to add @
grocery space.

As a thank-you bonus for their generosity in allowing me to use their space
formy school project, | created a design plan for their potential use in the
future.

e []40




MOVING SPACES

PROJECT:  STUDENT PROJECT: MOVING SPACES
CHRISTCHURCH, NEW ZEALAND
YEAR:  Summer 2023

OVERVIEW:  This student project entailed researching a
location and disaster that took place over the past
decades, then using the research / case studies to
design emergency housing that would better suit
the needs of the people displaced in that disaster.

| chose Christchurch, New Zealand and the 2011
earthquake that displaced around 63,000 people
inthe area.

KEYWopps: Evidence-based design, conceptual development,
Modular housing, disaster recovery, seismic
o gy e 2 resilience, model making, rapid deployment,
| sustainability, community outreach and
integration,

e b i 051



O N G P S

EMERGENCY SHELTER
PROJECT

PI_ANS 2 Bedroom Townhouse Unit

R T

: — = Government Response Community-Driven Rebuilding
| Less than & months after an earthquake near the city causéd
0 e significant damage, a smaller, but mora shallow earthguake
=y tore apart Christchurch, toppling already weakened buildings
t GhTiL—‘-l&mld‘\" and killing 185 people. It's estimated that around 63,000

The citizens of Christchurch wera not :  Compounding frustrations regarding the

Impressed with govemment effortsinthe ©  rellef efforts, the community, who had

... Jecovery. One resident reported that ¢ submitted over 106,000 ideas on how to

“quake shattered residents pald exorbitant :  build back their city better were ignored and

rents for crap housing.” (Esslemont, 2013) ¢ leftin the dark. Unimpeded, they contributed anyway. The rally cry was "nothing
aboutus, without us!” (Matthews, 2020)

residents evacuated in the days following the disaster (Taylor,
2011) and 9,850 people needad medium-term accommodation
) | while they awaited repairs on their houses.

-
A"

P

MODERN wH ARENU' A temporary to permanent solution

Because the shorter-term housing needs in Christchurch were, for allintents and purposes, T !
covered while the medium-term housing was being built, | have decided to design the shelters Maor cutture is New Zealand culture (and vice versa). An Impaortant art and tradition of Mo
and community with a temporary to permanent solution This also worked well for the MBIE in culture s weaving, or Te Whare Fora. Before settlers, weaving was a core part of Maor life.

Christchurch. The final temporary housing village, Rangers Park, was built to provide temporary T )

; ¥ ; it Hgnd : question when it came to this project was: what would a Miori architect
shelter to those looking for housing while their own were being repaired, but with an eye to syt ook Ike? Ok this didn't happen In 2011, but my insplration was
selling as “affordable housing” once they were no longer needed. (CETAS, 2015) Therefore, I'm derived from Maor art and architecture.

- own proposal. opposite of weaving s dividing, di t, destroying, and (Thesaurus.com,
‘:, O wwrs N . —— . 2023)
——  MAINFLOOR LOFT FLOOR I'm still building in flexibility and taking cues from Maori designers such as TOA Architects such
as the affordable Modular Maori House - estimated to cost $250,000NZD to build all-in (Hawkes, The mpact of th h led Christchurch inmany ways. Many of them wil
have to leave their homes and thelr neighbourhoods, further dl them.

ELEVATIONS 28edroom Townhouse Unit

using the Rangers Park units as more of a yardstick on the features, functions, and size of my
Weaning bonds together separate, often fragile threads to create a stronger whale. The

2021). For reference, the Rangers Park houses cost $312,500 NZD/average (Stats NZ, 2018)

SEQUENCE OF ASSEMBLY SECTIONS 28edoom Townhouse Unit

BT AN R L (AR T
weeesiort )t ETRITTIITER

i

'?EE?

2 Bedroom Townhouse Unit
) nahRl dapicing el STEP1. Bury the footings o the clay, Ensure
1ps: B ceay vl level and true,
L2 SN
- STEP 2. Assembla the platform / secure
L footings.
g STEP 3. Secure side walls to the plaform.
i STEP 4. Assemble and securs the end walls.

Imarrer'ng ofuiew[bhit-Bedrmm Unit

X

o+

HNowindowson the sides
of the units for privacy,
efficiency, and cost
SaNgs.

(E' thick timber and‘\

steal platform on
concrate cast

footings with steel

e = Be STEP 5. Assemble and install the trusses (2 - == 1 2 ; il
FRONT ELEVATION REAR ELEVATION pieces), columns (not shawn) and beams, EEﬁtD_ e & b4 m-HH
STEPE. Secira loftlevel oo 4 — A

STEP 9. Install solar costs)
paneds onroof and hook + Rai collection designed to provide water for the whole b hold {local regulations pending)
v ﬂ!tratlmwst:rn.! Into electrical systam. + Large clarestory windows provide natural daylighting and passive heating
,Nmnw”g “;: STEP10. Addin - High ceilings and venting allow for excellent air circulation and passive cocling.
= imigation for smad ACCEssOres -
= garden. Shown partially
SI=[] temporary
housing, but would be
fully buried when
parrmanent
-l = -
=t T - PO 3 Ll o B i J
A i =N o STERLY = |y WCESY

Solar panels (6315 ) o center wall, beams,
e and side walls. (Add

stairs) m
STEP 7. Lay down roof

: and secure to trusses
e and walls,

STEP 8, Partially bury
rainmwater collection tank

Watt per sidel to
supphy 3 the power
meeds for a family of

LONGITUDINAL SECTION

SUSTAINABLE CHARACTERISTICS

+ Locally-sourced natural materials, abundant in New Zealand: Timber, iron ore, bamboo (floors), limestone
+ Solar panels provide power for all of the household needs (no need to get an the grid, which is also good for temporary shelter

and ingtall gutters and
pipe system,

TOP OF TRUSS &

LATITUDINAL SECTION - 2 BEDROOM TOWNHOUSE

LONGITUDINAL SECTION - 2 BEDROOM TOWNHOUSE

30N

TOP OF TRUSS 4-
L = g

= MAIN 4
e

052 ....................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................
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IMAGE CREDITS:

Allimages in this portfolio were produced by Tara Hunt, except for the following:

Spread 01- 02 - Social media € software logos - Wikimedia.org

Spread 08 - 09 - Duolingo Mascot - duolingo.com; Finish swatches - Mowhawk Group, Mirage Floors, Kvadrat, FENIX, DesignTEX; Furniture images - Bejot.eu, Plusshalle.com, Steelcase.com,
Hightower.com, Sixinch.com; Ow! + Bruce Trail sign - iStockphoto.com

Spread 016-017 - Image of Sterling Inn before - sterlinginn.com

Spread 018-019 - Vintage Cairn Creamery Image - HistoricNiagara.ca; Ebullience flapper (by Russell Patterson] - Wikimedia.com; Finishes - Architextures.com, NewRavenna.com, Fireclaytile.com,
Sancal.com, Andreuworld.com, GrahamandBrown.com

Spread 028-029 - Palm Springs Poster - Dribble.com; Palm Springs Dive - iCanvas.com

Spread 034-035 - Coral graphic - iStockphoto.com; Paint chips - BenjaminMoore.com

Spread 042-043 - Sirmione Building image - Instagram; Wallpaper, furniture, light, rug - Jungalow.com; Lavender - iStockphoto.com; Paint chips - Benjaminmoore.com

Spread 048-049 - Crystallized wood - iStockphoto.com

Spread 052-053 - History images - Howkins.co.nz, Govt.nz, Liberation.typepad.com; Maori Weavings - Stuff.co.nz, Natlib. gov.nz, two.netnz, tepapa.govnz




Interior design

16 Rue Pine, Cowansville, Quebeac J2K 266

Www.tarahunt.com

wra@rulyinc.com |

@missrogue @ @missrogue @ linkedin.com/in/missogue o @targhunt



